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Drive up profits with a visit to Grassland & Muck

Livestock farmers have plenty of scope to improve profits from grass and
forage, according to a recent survey carried out by the Royal Agricultural

Society of England and fertiliser manufacturer Yara.

The findings, which will be revealed in full at Grassland & Muck 2011 next
month, show many farmers are not using the full range of tools at their
disposal to calculate crop nutrition need or to apply nutrients as accurately as

they might.

Just 45% of those questioned carried out a full nutrient management plan,
disappointingly low given that this provides a key starting point for
recommendations, says Yara’s marketing manager Rosie Carne. “A plan like
this takes full account of nutrients from manures and soil, allowing you to

accurately calculate what is additionally needed from fertiliser.”

While a quarter of those surveyed used the Fertiliser Manual (RB209) to
calculate grass nutrient requirements, 42% of respondents were not aware of
last year’s changes to the recommendations to allow for different farming

systems and levels of intensity.

However, calculating nutrient need is only half the battle. Nutrients then have

to be applied accurately to ensure optimum crop performance and to get the
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best return on investment. Many grassland farmers appear to take little count
of this — with 13% never checking their machine.

“This is one of the most disappointing findings - inaccurate spreading will
typically cost approximately 0.16t/ha of yield per cut, or £54/ha in equivalent

milk yield potential,” says Ms Carne.

Full survey results will be available on the Yara stand (322) at Grassland &
Muck 2011. It's the event which any farmer who is serious about maximising
forage production cannot afford to miss, says event manager Kate Rider. “The
survey shows there are still key areas that need to be addressed, and, with
over 200 exhibitors on site, there will be a wealth of technical advice on hand

to help plug the gaps.”

As well as the exhibitor stands, an abundance of variety, nutrition and weed
control advice will be brought to life on the demonstration plots, and a topical
forum programme, sponsored by Keenan, will tackle a range of grass, forage

and muck issues.

More than 12,000 farmers and contractors from Great Britain and Ireland are
expected to visit Grassland & Muck 2011, organised by RASE and partnered
by Yara. The event takes place on 18" and 19" May at Stoneleigh Park,
Warwickshire.

Tickets can be booked in advance via the website and cost just £13 each for a
standard adult ticket, a £3 saving on the gate price. Please note that student

tickets, priced £12, are only available in advance.

For further details on tickets and the event, go to www.grasslandevent.co.uk
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Grassland & Muck 2011 press release Page 2


http://www.grasslandevent.co.uk/

Notes for editors

Grassland & Muck 2011

Grassland & Muck 2011 is the triennial event for the industry. Proudly
presented by the Royal Agricultural Society of England and partnered by Yara
UK limited.

The RASE

Since 1838, The RASE has played a leading role in the development of British
agriculture and a vibrant rural economy through the uptake of good science,
the promotion of best practice and a co-ordinated, impartial approach to wide-

ranging rural issues.

Yara UK Limited
e Yara UK is the only company to market and distribute the complete
range of plant nutrition products for agricultural, horticultural and
amenity and protected crops for farmers and growers.
e Yara International, based in Oslo, Norway, has 8000 employees,

operates in 120 countries and has a turnover in excess of £3.5bn.

e The name Yara is taken from a Nordic word meaning ‘good harvest’.

For further information contact:

Robert Harris, Grassland and Muck Event PR
Tel: 07768 402850 | Email: robert@roberthcomms.co.uk
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